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Methodology - Overview

Background
and

Objectives

D

Method

Eyeo’s aim is to evaluate the
perception of 13 different kind
of online advertising formats
from the internet users point
of view.

The survey was carried out as
an online ad hoc study based
upon a quota sample
representing the online
population. Interviews were
conducted by self-completion
guestionnaires.

Target Group

A representative sample based
on age, gender and region was
drawn from the basic
population.

Field time:
9 to 19 October 2015

Sample

A total of 2,000 German-
speaking residents (aged 16
to 75) of Germany who are
contactable by Internet were
interviewed.
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Advertising Forms under Examination:
Ad Banner
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Blumen kommen zurtck!

Die Blite einer Pflanze ist - in weitge-
fasster Definition - ein unverzweigter
Kurzspross mit begrenztem Wachstum,
dessen Blatter indirekt oder direktim
Dienst der geschlechtlichen Fortpflan-
zungstehen: indirekt als Schutz- oder
Anlockungsorgane (Blitenhile), direkt
durch die Bildung der Fortpflanzung-
sorgane.

den Begriff Eine Angio-

3,4

blie besteht
missen): der Blitenhille (Perianth) als Perigon oder getrennt in elne Kelch-
dem And aus

aus
den Pollen, der bei auf die Narbe: 4 ’mmmr.mm
gelangt, dort im Zuge der Garten!
die in der
Eizelle. , die ich
zum Samen und die Blute zur Frucht. Die Blitenhille sind sterile Blatter, die

jedoch eindeutig zur Bliite gehoren.
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Blumen kommen zurtick!

Die Blite einer Pflanze st - in weitge-
fasster Definition - ein unverzweigter
Kurzspross mit begrenztem Wachstum,
dessen Blatter indirekt oder direkt im
Dienst der geschlechtlichen Fortpflan-
zung stehen: indirekt als Schutz- oder
Anlockungsorgane (Bltenhille), direkt
durch die Bildung der Fortpflanzung-
sorgane.

Blite aufd Eine Angio-

blte besteht aus folgends jedoch nicht
mussen): der Blitenhiille (Perianth) als Perigon oder getrenntin eine Kelch-
‘dem Andr

aus und der
bilden den Pollen, der bei der Bestaubung auf die Narbe der Fruchtblatter ’

gelangt, dort auskeimt und im Zuge der Befruchtung die im Fruchtblatt gele-
genen befruchtet, diein der

Fruc
jedoch eindeutig zur Bliite gehoren

d
Eizelle. B3 vicser
ht. , die sie umhauen!

| Gescririee

Ad Banner
Conservative

Ad Banner

Attention Grabbing
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(UIITPNTY Verdienen bis zu 1000€ pro Tag B
Apple! @ [ (_ Klicken sie Hier )

Dienst der geschlechtiichen Fortpfian
2ung stehen: indirekt als Schutz- oder
Anlockungsorgane (Blatenhille), direkt
durch die Bildung der Fortpflanzung:
sorgane

Eizelle.

jedoch eindeutig zur Blite gehoren.
| Geschmesen VoM JamEs s

Ad Banner
Animated Banner
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Die Blte einer Pflanze st - in weitge.

st der geschlechtlichen Fortpflan-
zung stehen: indirek als Schutz- oder
Anlockungsorgane (Blitenhilie), direkt
durch die Bildung der Fortpflanzung:
sorgane.

. Eine Angio-

Eizelle

jedoch eindeutig zur Blate gehoren
[ GESCHiRIEREN VON JAMES

Ad Banner
All Around




Advertising Forms under Examination:
Pop-up and Video Ad
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Blumen kommen zurick!

QT DieBlite iner llanze st~ in weitge-
£\ fasster Definition - ein unverzweigter - TR
"0 | Kurzspross mit begrenztem Wachstum, L z‘:x“" die ganze
dessen Blatter indirekt oder direktim

Dienst der geschlechtlichen Fortpflan- '

5 Tips firihren

zung stehen: indirekt als Schutz- oder by

Anlockungsorgane (Blitenhiile), direkt

S o g o
sorgane. sie umhauen!

Eine engere Definition beschrankt den Begriff Blate auf die Angio. Eine Angio-

Sogehts!

ssen). 5 getr el

So halten sie ihren Garten sauber!

s
bilden den Pollen, der bei der Bestaubung auf die Narbe der Fruchtblatter

2301774
gelangt, ind im Zuge s G men e ‘e P
genen genauer die in der
Eizele. Pubtches oa 2ecaz0ts

Frucht latter, die Vo Gan et
jedoch eindeutig zur Bliite gehoren.
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Advertising Forms under Examination

Text Ad
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’ ST e

duch e Bcung e Forplanang '~ L r—
sie umhauen

So gents

Staubblatter,
aus Fruchtblatter und der Blitenachse (Blutenboden). Die Staubblatter
der a

gelangt, der
genen 3
izele Embryo, die

jedoch eindeutig zur Blute gehoren,

=
Executlve Search Partner u

Text Ad - Below
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Spass fr die ganze
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,,npmwm
Gartens
Anlockungsorgane (Butenhit) drekt

duh e Bildung der Fortpflanzung: . Dieserneuve Fim wird

Eine engere Definition beschrankt den lkgnf' Blite auf die Angio. Eine Angio-
bite besteht E
missen) ianth) als Perigon oder ge S0 gehs!

o bl S B Blsoden
¥ Executive Search Partner u o

der bei der Bestaubung auf die Narbe der

gt de
Fruchtblatt gelegenen. Samenanlagen befruchtet, genauer die in der
Embr

 die
‘Samenantage entwickelt sich zum Samen und die Blute zur Frucht. Die
gehoren.
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Blumen kommen zuriick! e
Essen Online
> ‘(‘i Die Bliite einer Pflanze ist - in weitge-

e oo Bestellen!
Y 7 ‘ Kurzspross mit begrenztem Wachstum, T

dessen Blatter indirekt oder direkt im Pizza, Burger, Pasta
Dienst der geschlechtlichen Fortpflan-  kommen zu dir an die Tur!
2ung stehen: indirekt als Schutz- oder

Anlockungsorgane (Bliitenhiile), direkt
durch d\e Bildung der Fortpflanzung-
sorgane

Eine engere Definition beschrankt den Begriff . Ango.Eine Ango
jedoch nicht

Je
miissen): der Blitenhiille (Perianth) als Perigon oder gelvennl ineine Kelch- 5‘,.,;5 ym die ganze
und dem Androeceum Gynoeceum 1
ind der
bilden den Pollen, der bei der Bestaubung auf die Narbe der Fruchtblatter , STips e hren
gelangt,dort auskeimt und i Zuge der Befruchtung die im Fruchtblatt gele Garten!
genauer diein der
Eizele.
i Samen and i Bl st Frch. e Binenhite and e Blatter, die seumbaue

jedoch eindeutig zur Bliite gehoren.
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Advertising Forms under Examination:

Native Ad and Search Ad

Native Ad
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GartenTips zun
s org kiadvce
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Search Ad

Garten Guide

wgarder
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own

Seeds & Weeds
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Trees for Lease
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Online Usage and Usage of Devices &2

In Germany almost all respondents are at least once a in the internet and about one
quarter of this all day long. The most used device is a laptop or a smartphone

Online Usage ’ Usage of Devices ’ Main Device Used ’
Laptop 65 40
H All day
Internet-capable phone or smartphone 64 13
03 About half a day Desktop PC (with separate screen) 58 39
Tablet 5
Several times a day . .
Internet-capable television, receiver or
blu-ray player
44.4 , 2-3 devices
¥ About once a day Game console (e.g. xBox, Playstation) 12 on average
Hybrid devices such as laptop and tablet
in one device
H | ess than once a week . . )
With none of the listed devices
0 20 40 60 80 100

Base: All respondents n=2.000, Results in %

Question OA1: How often do you go on the Internet?
Question OA2: Some devices that you can use to access the Internet are on the list. Which of these devices do you use to access the Internet - regardless if for work or

11
private purposes? Question OA3: What is the device that you use the most to access the Internet, regardless if for work or private purposes?
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Overall Assessment of Online Advertising &

More than 40% of the participants surveyed found this online advertising dispruptive or
very disruptive. About 15% are hardly disturbed

M (1) for me online advertising 2(2) (3) =(4) H(5) M (6) for me online advertising
is very disruptive

isn't disruptive at all

20.3

| |
Bottom-2-Boxes

Top-2-Boxes
14.3% 41.8%

Base: All respondents n=2.000, Results in %

Question R1: Please take a moment to think of online advertising and the different types of online advertising that you come across on the Internet. How would you rate
13 online advertising in general in comparison to advertising on television, in the movie theater, and in newspapers?

On this scale 1 means for me online advertising isn't disruptive at all" and 6 means "for me online advertising is very disruptive".



Level of Disruption - Ranking of all Forms - Overview & ©

19.5 27.3

Blumen kam n zuruck‘

" Ad Banner - | - Text Ad -’-
17.6 Conservartive 22.6 M

CE—

77.2

T

Blumen kommen zuriick!

Search Ad -

' ~ Video Ad -
Sea : Unskippable
Low Quantity ’ Text Ad - Below l video

at all

0 | .5 W B 4 100
. Ad- | AdBanner c .
' |sn't'. S Attention ' Hidden N Natlve T .|s very
disruptive Grabbin 35.2 Animated | g disruptive
Banner

22 7 24.6

ﬁ Ad Banner -
Search Ad - subtle All Around
High Quantity Native Tweets

69.6

Base: All respondents n=2.000, Res]GItssfnJ% 27-0

Question R2: Next you will be shown different pictures of a website. The content of the website is the same in each picture. On each page, however, you will see different
14 types of advertising. For each type of advertising shown, please indicate the level of disruption.

Data: Bottom-2-Boxes



Level of Disruption in Detail Bottom-2-Boxes (1/3)
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Most disruptive are Ad Banner (all around), Pop-up and Animated Banner Advertisments
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) hmevnefmon ein unverzweigter stor
,,' { Kumpmmnbeﬂememwthum t: s‘“l 1 die gana
dessen Blatter indirekt oder direkt im -

Dienst der geschlechtlichen Fortpflan —
zung stehen: indirekt als Schutz- oder Gartent
Anlockungsorgane (Bitenhille) ikt

=3 o
sorgane. sie umhauen!

bilden den Pollen, der bei der Bestaubung auf die Narbe der Fruchtblatter

genen ‘genauer die
Eizelle. sich

jedoch eindeutig zur Blate gehbren.
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blite besteht

langt, dort auskeimt und
befruchtet,

Eizelle.

jedoch eindeutig zur Blite gehoren.
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Ad Banner - All Around '
|
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Pt} Verdienen bis zu 1000€ pro Ta
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Klicken Sie Hier
N/ |

jedoch eindeutig zur Blite gehoren.
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Ad Banner -

Animated Banner
™

77.2 69.9 65.5

0 100 O 100
isn't' is very isn't’ is very isn't’ is very
disruptive disruptive disruptive disruptive disruptive disruptive
atall atall atall

Base: All respondents n=2.000, Results in %

Question R2: Next you will be shown different pictures of a website. The content of the website is the same in each picture. On each page, however, you will see different

15 types of advertising. For each type of advertising shown, please indicate the level of disruption.

Data: Bottom-2-Boxes

2301774
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Video Ad -
Unskippable video
T

46.4
Vv

0 100
isn't’ is very
disruptive disruptive
at all



Level of Disruption in Detail Bottom-2-Boxes (2/3)

Mean values were reached by native ads, Text Ad (between) and Ad Banner (Attent.
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dessen Blatter indirekt oder direktim
Dienst der geschlechilichen Fortpflan-
2ung stehen: indirekt als Schutz- oder
Anlockungsorgane (Blutenhlle,direkt
durch die Bildung der Fortpflanzung.

Eine engere Definition beschrankt den Begrif Blite auf die Angio. Eine Angio-
blite besteht

Perianth)

aus Fruchtblatter und der Blutenachse (Bltenboden).

¥ Executive Search Partner u o

der bei der Bestaub

delnder

i b
gehoren.

Stars: 11 Dinge die sie nicht wussten!

Native Ad ’ Text Ad - Between

0

subtle Native Tweets

35.2 27.3

100 0O

100 O

27.0

100

isn't' is very isn't’ is very isn't' is very
disruptive disruptive disruptive disruptive disruptive disruptive
atall at all atall
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Base: All respondents n=2.000, Results in %

Question R2: Next you will be shown different pictures of a website. The content of the website is the same in each picture. On each page, however, you will see different

types of advertising. For each type of advertising shown, please indicate the level of disruption.
Data: Bottom-2-Boxes
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Blumen kommen zurtck!

g DieBlite einer Pflanze ist - in weitge-
fasster Definition - ein unverzweigter
Kurzspross mit begrenztem Wachstum,
dessen Blatter indirekt oder direkt im
Dienst der geschlechtlichen Fortpflan-
2ungstehen: indirekt als Schutz- oder
Anlockungsorgane (Blitenhiille), direkt

R durch die Bldung der Fortpflanzung:
somne
it aufdie Angio. Eine A
bli besteh us folgecden Besandrlen i jedoch et st wrtretensen
missen):der als Perigon oder get s e ot
und dem Androcceum aus dem Gynoeceum B o e
und der

bilden den Pollen, der bei der Bestaubung auf die Narbe der Fruchtblatter
gelangt, dort auskeimt und im Zuge der Befruchtung die im Fruchtblatt gele-
genen diein der

5 Tips fir ihren
Garten!

Eizelle. i die ickelt si 3] Dieser neue Film wird
2um Samen Frucht. r, die ‘sie umhauen!
jedoch eindeutig zur Blite gehoren.
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Ad Banner —
Attention Grabbing

24.6

0 100

isn't' is very
disruptive disruptive
atall



Level of Disruption in Detail Bottom-2-Boxes (3/3)

Blumen kommen zuriick!

5

-

-
Essen Online
Bestellen!

o Pasta

Entertainment M

Blumen kommen zurtick!

@ .
Executive Search Partner n

eve < >
Noodle  sme -]

Ad Banner Search Ad
Text Ad - Next To Text Ad - Below ’ Conservative ’ High Quantity ’
I I | |
22.7 22.6 19.5 18.1
Y y H H

- . - R/ .. v
0 100 0 100 0 100 0 100
isn't' is very isn't' is very isn't’ is very isn't’ is very
disruptive disruptive disruptive disruptive disruptive disruptive disruptive disruptive
atall atall atall atall

Base: All respondents n=2.000, Results in %

Question R2: Next you will be shown different pictures of a website. The content of the website is the same in each picture. On each page, however, you will see different
17 types of advertising. For each type of advertising shown, please indicate the level of disruption.

Data: Bottom-2-Boxes

& co

Comparatively low is the level of disruption for Text Ad, Ad Banner Conservative and
Search Ad

L] ® < > omsgardesin
Noodle  yr JEN

Search Ad -
Low Quantity
|

17.6
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0 100
isn't’ is very
disruptive disruptive
atall



Level of Disruption — Bottom-2-Boxes

The bottom-2-box indicates the level of disruption

80
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20
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18

77.2
69.6
65.5
46.4
35.2
27.3 27.0
I I I : : :
Pop-up Ad Banner - Ad Banner- Video Ad - Hidden Text Ad- subtle Native Ad Banner-  Text Ad - Text Ad -
All Around  Animated Unskippable Native Ad Between Tweets Attention Next To Below
Banner video Grabbing

Base: All respondents n=2.000, Results in %

Question R2: Next you will be shown different pictures of a website. The content of the website is the same in each picture. On each page, however, you will see different
types of advertising. For each type of advertising shown, please indicate the level of disruption.

Data: Bottom-2-Boxes

Ad Banner - Search Ad- Search Ad -
Conservative High Quantity Low Quantity
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Level of Disruption -Calculation &2
A score per respondent and advertising forms was calculated

The calculation is based on different scaled questions as follows:

* Question R1: Overall assessment of online advertising

* Question R2: Level of disturbance (All advertising forms successively)

* Question R3: Ranking of the advertising forms (Comparatively testing of the advertising forms)

* Question R4: Level of Disturbance (Test of selected advertising forms depending on response behavior in question R3)

The score indicates the level of disruption. Possible is a value area from 0 (=isn't’ disruptive at all) to 100 (=very disruptive).

I I A
0 100
isn't' is very
disruptive disruptive

at all

20



Level of Disruption - Ranking of all Forms - Overview & ©

16.1

: = — 24.9
Ad B i . 37.4
| 13.1 Consea:'cgretlr've 18.2 = : . A
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Fe=ms T= Text Ad -
= Between
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/.

100
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Blumen kommen zuriick!
P P

o et _ i .
. Isn't . Tlslé;c(?'?o Attention Ad Banner .IS ver_y
disruptive S——e— Grabbin 28.5 Animated disruptive
at all 16.0 - - 22.4 ’ Banner
= - - 46.4

—r All Around
Search Ad - subtle -
High Quantity Native Tweets I 54.1
16.3 25.0

Base: All respondents n=2.000, Results in %
Question R1: Overall Assessment of Online Advertising; Question R2: Level of Disturbance (All Advertising Forms)
21 Question R3: Ranking of the Advertising Forms; Question R4: Level of Disturbance (Selected Advertising Forms)
Scores: Average of the individual scores per advertising form calculated from Questions RO1 to R04, value area from O (irrelevant) to 100 (=very disruptive) possible



Level of Disruption in Detail (1/3)
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Most disruptive are Ad Banner (all around), Pop-up and Animated Banner Advertisments
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dessen Blatter indirekt oder direkt im
Dienst der geschiechtlichen Fortpflan-
zungstehen indirekt als Schutz- oder
Anlockungsorgane (Blitenhille), direkt

R\ durch die Bildung der Fortpflanzung-

dessen Blatter indirekt oder direkt im
5 Tips furihren
Garten!

Anlockungsorgane (Blitenhiille), direkt zung stehen: indirektals Schutz- oder

R\ durch die Bildung der Fortpflanzung-
sorgane

EineAr

sorgane. 7
. Eine Angio missen): der Blutenhlle (Perianth) als Perigon oder getrennt in eine Kelch- Sogehts!
, der bei der’
" gelangt, ind im Zuge langt,
{angt,dort genen genauer die in der
Eizelle. Eizelle p
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Pop-up Ad Banner -

Ad Banner - All Around '

I
54.1

52.0

Animated Banner

T
46.4

- e — ww = Vo

0 100 O 100 O 100

isn't’ is very isn't’ is very isn't’ is very
disruptive disruptive disruptive disruptive disruptive disruptive
atall atall atall

Base: All respondents n=2.000, Results in %
Question R1: Overall Assessment of Online Advertising; Question R2: Level of Disturbance (All Advertising Forms)
22 Question R3: Ranking of the Advertising Forms; Question R4: Level of Disturbance (Selected Advertising Forms)
Scores: Average of the individual scores per advertising form calculated from Questions RO1 to R04, value area from O (irrelevant) to 100 (=very disruptive) possible
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Level of Disruption in Detail (2/3) 0

Mean values were reached by native ads, Text Ad (between) and Ad Banner (Attent.
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Die Blite einer Pflanze ist - in weitge-
fasster Definition - ein unverzweigter
Kurzspross mit begrenztem Wachstum,
dessen Blatter indirekt oder direktim
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2ung stehen: indirekt als Schutz- oder
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Anlockungsorgane (Blutenhulle), direkt
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sie umhauen!

Eine engere Definition beschrankt den Begriff Blite auf die Angio. Eine Angio-
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Native Ad subtle Native Tweets Text Ad - Between
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Base: All respondents n=2.000, Results in %
Question R1: Overall Assessment of Online Advertising; Question R2: Level of Disturbance (All Advertising Forms)
23 Question R3: Ranking of the Advertising Forms; Question R4: Level of Disturbance (Selected Advertising Forms)
Scores: Average of the individual scores per advertising form calculated from Questions RO1 to R04, value area from O (irrelevant) to 100 (=very disruptive) possible



Level of Disruption in Detail (3/3) & o

Comparatively low is the level of disruption for Text Ad, Ad Banner Conservative and
Search Ad
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Search Ad -

Search Ad Ad Banner
Text Ad - Below : : : Text Ad - Next To :
High Quantity Conservative Low Quantity
I I I I I
18.2 16.3 16.1 16.0 13.1

0 100 0 100 0 100 0 100 0 100
isn't’ is very isn't’ is very isn't’ is very isn't’ is very isn't’ is very
disruptive disruptive disruptive disruptive disruptive disruptive disruptive disruptive disruptive disruptive
at all at all at all at all at all

Base: All respondents n=2.000, Results in %

Question R1: Overall Assessment of Online Advertising; Question R2: Level of Disturbance (All Advertising Forms)
24 Question R3: Ranking of the Advertising Forms; Question R4: Level of Disturbance (Selected Advertising Forms)

Scores: Average of the individual scores per advertising form calculated from Questions RO1 to R04, value area from O (irrelevant) to 100 (=very disruptive) possible



Level of Disruption — Average Values of the Score

The score indicates the level of disruption
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Ad Banner - Pop-up Ad Banner - Video Ad - Hidden  subtle Native TextAd- AdBanner— TextAd-  Search Ad- Ad Banner-
All Around Animated Unskippable Native Ad Tweets Between Attention Below  High Quantity Conservative
Banner video Grabbing

Base: All respondents n=2.000, Results in %

Question R1: Overall Assessment of Online Advertising; Question R2: Level of Disturbance (All Advertising Forms)

Question R3: Ranking of the Advertising Forms; Question R4: Level of Disturbance (Selected Advertising Forms)

Scores: Average of the individual scores per advertising form calculated from Questions RO1 to R04, value area from O (irrelevant) to 100 (=very disruptive) possible
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Level of Disruption — Median of the Score &-cyco

The score indicates the level of disruption
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59.0
60 -
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Ad Banner - Pop-up Ad Banner - Video Ad - Hidden Text Ad - subtle Native Ad Banner— TextAd-  Search Ad- AdBanner- TextAd-  SearchAd-
All Around Animated Unskippable Native Ad Between Tweets Attention Below  High Quantity Conservative  NextTo  Low Quantity
Banner video Grabbing

Base: All respondents n=2.000, Results in %
Question R1: Overall Assessment of Online Advertising; Question R2: Level of Disturbance (All Advertising Forms)
26 Question R3: Ranking of the Advertising Forms; Question R4: Level of Disturbance (Selected Advertising Forms)
Scores: Average of the individual scores per advertising form calculated from Questions RO1 to R04, value area from O (irrelevant) to 100 (=very disruptive) possible



Top Ad

Top-Ad: Percentage share of advertising forms that disrupt most in the individual case
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3.1 2.0 15

Pop-up Ad Banner- Video Ad- Ad Banner - Hidden Search Ad - subtle Native Text Ad -
All Around Unskippable Animated Native Ad High Quantity  Tweets Between
video Banner

Base: All respondents n=2.000, Results in %
Question R1: Overall Assessment of Online Advertising; Question R2: Level of Disturbance (All Advertising Forms)
Question R3: Ranking of the Advertising Forms; Question R4: Level of Disturbance (Selected Advertising Forms)

@

1.0 1.0 0.7 0.4 0.2
I I
Text Ad-  SearchAd- AdBanner- TextAd- AdBanner-
Next To Low Quantity Attention Below Conservartive
Grabbing

Scores: Average of the individual scores per advertising form calculated from Questions RO1 to R04, value area from O (irrelevant) to 100 (=very disruptive) possible



Very disruptive (1/2) & o

disruptive impact: Frequency of each of advertising form with a score greater than 90 in
the individual case

70 7
60 -
50 -
40 A
30 -
18.5
20 15.9
11.3 10.3
10 - 6.6 38
. : 3.7 2.7 2.2 2.1 1.9 1.7 1.4
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Ad Banner - Pop-up Ad Banner - Video Ad - Hidden Text Ad- subtle Native AdBanner  TextAd-  SearchAd-  TextAd-  Search Ad- AdBanner-
All Around Animated Unskippable Native Ad Between Tweets Attention Below  High Quantity NextTo Low Quantity Conservartive

Banner video Grabbing

Base: All respondents n=2.000, Results in %
Question R1: Overall Assessment of Online Advertising; Question R2: Level of Disturbance (All Advertising Forms)
28 Question R3: Ranking of the Advertising Forms; Question R4: Level of Disturbance (Selected Advertising Forms)
Scores: Average of the individual scores per advertising form calculated from Questions RO1 to R04, value area from O (irrelevant) to 100 (=very disruptive) possible



Very disruptive (2/2) & o

disruptive impact: Frequency of each of advertising form with a score greater than 80 in
the individual case

70 7
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50 -
40 A
34.1
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30 1 25.1
21.0
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Ad Banner - Pop-up Ad Banner - Video Ad - Hidden  subtle Native Text Ad - Text Ad — Text Ad-  SearchAd- TextAd— AdBanner- SearchAd-
All Around Animated Unskippable Native Ad Tweets Between Attention Below  High Quantity NextTo Conservartive Low Quantity
Banner video Grabbing

Base: All respondents n=2.000, Results in %
Question R1: Overall Assessment of Online Advertising; Question R2: Level of Disturbance (All Advertising Forms)
29 Question R3: Ranking of the Advertising Forms; Question R4: Level of Disturbance (Selected Advertising Forms)
Scores: Average of the individual scores per advertising form calculated from Questions RO1 to R04, value area from O (irrelevant) to 100 (=very disruptive) possible



Not disruptive at all (2/2) &-cco

Irrelevant: Frequency of each of advertising form with a score less than 20 in the
individual case

90 1
81.4
i 76.6 76.5 76.4
80 72.6
70 - 64.7
60.1 59.4
: 57.7
60 -
50 - 44.9
40 7 33.6
30 1 27.1 251
20
10
0 .-
Search Ad-  TextAd- AdBanner- SearchAd-  TextAd- Ad Banner subtle Native Text Ad - Hidden Video Ad - Ad Banner - Pop-up Ad Banner -
Low Quantity NextTo ConservartiveHigh Quantity  Below Attention Tweets Between Native Ad  Unskippable Animated All Around
Grabbing video Banner

Base: All respondents n=2.000, Results in %
Question R1: Overall Assessment of Online Advertising; Question R2: Level of Disturbance (All Advertising Forms)
30 Question R3: Ranking of the Advertising Forms; Question R4: Level of Disturbance (Selected Advertising Forms)
Scores: Average of the individual scores per advertising form calculated from Questions RO1 to R04, value area from 0 (irrelevant) to 100 (=very disruptive) possible



Not disruptive at all (1/2) & o

Irrelevant: Frequency of each of advertising form with a score less than 5 in the
individual case
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Search Ad-  TextAd-  SearchAd- AdBanner- TextAd- subtle Native Ad Banner Text Ad - Hidden Video Ad - Ad Banner - Pop-up Ad Banner -
Low Quantity NextTo High QuantityConservartive  Below Tweets Attention Between Native Ad  Unskippable Animated All Around
Grabbing video Banner

Base: All respondents n=2.000, Results in %

Question R1: Overall Assessment of Online Advertising; Question R2: Level of Disturbance (All Advertising Forms)

Question R3: Ranking of the Advertising Forms; Question R4: Level of Disturbance (Selected Advertising Forms)

Scores: Average of the individual scores per advertising form calculated from Questions RO1 to R04, value area from 0 (irrelevant) to 100 (=very disruptive) possible



Demography



Demography & o

Values in percent
@@ Monthly Net
I8 oenier s aind
50

Life stages

Household

(D1)

Male Income (D3
Female 50 Living alone/ own household 24 bis zu € 499 2
Living with partner/ one 35 € 500-999 7
household €1.000-1.499 11
Age (52) Living with fz?mily (partner 26 € 1.500-1.999 13
and child/children) €2.000-2.499 14

ivi ith child/ children ' )

16-34 years 31 (L;}’r;rélge"‘g;rem) 4 €2.500-2.999 12
35-54 years 41 Sharing a household with €3.000-3.499 9
55 and older 27 friends/ roommates 2 €3.500 + 17
Living with parents/ not have 9 No answer 16

own household

Educational -
Ly

Level

Elementary school and below 15 All day 27
Several times/ half a day 59

High school diploma or GED 38 Once a day 11

High school diploma with 23 Less 3

SAT/ACT score

University degree (bachelor, 24

master, PhD)

33



